
A FanZappy Case Study: 

Visiting Angels Caregiver Acquisition Campaign 
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FanZappy Campaign Design Workflow 

OUTREACH 

Web site 

Social media 

Email 

Local listings 

SEO & SEM (Google PPC) 

Video 

In-store: WiFi, Big screen 

Mobile 
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Our Campaign Development Process 

Goal Setting 

Audience 
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Launch 
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Case Study: Visiting Angels Seattle Eastside 

Caregiver Acquisition Campaign 

Business Need: hiring more caregivers from local market area 

 

Goal: acquire local caregiver leads from online channels (new to client) where there 
are concentrations of prospects. Qualified leads are defined as those who passed a 
caregiver online self-test. Client staff follow up with leads via email and calls. 

 

Research: identify online channels with enough prospect concentration 

 

Execution: create and run a multi-channel advertising campaign 

 

ROI measure: cost per lead (CPL) 
 

FanZappy 
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Audience 

Research: 

Channels  

Identified 

FanZappy 
Google Search 

Facebook 
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Campaign Components 

A. Traffic Drivers, in identified channels 

• A Google Pay Per Click (PPC) keyword ad campaign 

• A Facebook click-to-web ad campaign 

• A social media content posting plan 

• A social media community manager 

 

B. Conversion Point: 

• A landing page http://visitingangelskirkland.com  

 

C. ROI Tracking: 

• Google Analytics integration 

FanZappy 
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http://visitingangelskirkland.com/


The  

Landing 

Page 
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Call to action 

Value 

Testimonial 

O ner’s 
Personal 

Message 

An engaging single web page that converts 

prospects into leads. 

Mobile responsive 

Call to action 

(repeat) 

Abo e the 
fold  



Instant Email Notification 
Email upon a lead acquisition 

 

To client staff:    To leads: 
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The Campaign Conversion Funnel and ROI 

FanZappy 

Engage: 353 landing page visits/310 unique visitors 

Outreach: 45,587 Google impressions, 21,334 Facebook impressions 

Acquisition: 12 leads who passed the self-test.  

Ad Fee $135.51 

Outreach: CPM (Cost per 1000 ad impressions) $2.02 

Engage: CPC (Cost per click to landing page) $0.29 

Acquisition: CPL (Cost per Lead) $11.29 
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Results: Qualified Caregiver Leads 

Submission Date My first name My email Gender My age My city I have a car 
I have a cell phone and 

can use it for work 

My 

starting 

date 

Are you certified with (A) State of Washington Home Care Aide 

Certification or (B) State of Washington Certified Nursing 

Assistant? 

Keep me posted 

2015-03-12 13:32:35 eklofina(eko) ekolepa@yahoo.com Female 56 Lynnwood 

I have a car and can 

drive to visit my clients 

I have an Android 

phone 

Immediat

ely I am certified with (A) only 

Add me to Visiting Angels 

Eastside & North Seattle's 

email list! 

2015-03-11 19:44:44 Denell cookiemill@yahoo.com Female 55 Snohomish 

I have a car and can 

drive to visit my clients 

I have an Android 

phone 

Within 1 

month 

I am not certified with either but interested in getting myself 

certified. 

Add me to Visiting Angels 

Eastside & North Seattle's 

email list! 

2015-03-10 10:05:44 faduma fadumakhalid@yahoo.com Female 36 Kent 

I have a car and can 

drive to visit my clients I have an iPhone 

Immediat

ely I am certified with both (A) and (B) 

2015-03-10 03:20:21 Debra lavalake33@hotmail.com Female 59 Renton 

I have a car and can 

drive to visit my clients 

I have an Android 

phone 

Immediat

ely 

I am not certified with either but interested in getting myself 

certified. 

Add me to Visiting Angels 

Eastside & North Seattle's 

email list! 

2015-03-05 12:01:15 Rosaura sarmiento139@gmail.com Female 56 Bothell 

I have a car and can 

drive to visit my clients 

I have an Android 

phone 

Within 1 

month 

I am not certified with either but interested in getting myself 

certified. 

Add me to Visiting Angels 

Eastside & North Seattle's 

email list! 

2015-03-03 13:43:20 re req@gmail.com Female 32 Issaquah 

I have a car and can 

drive to visit my clients Other 

Within 1 

month 

I am not certified with either but interested in getting myself 

certified. 

2015-03-02 22:04:02 hongwei h.w.wang@outlook.com Female 48 Seattle 

I have a car and can 

drive to visit my clients I have an iPhone 

Within 3 

months 

I am not certified with either but interested in getting myself 

certified. 

Add me to Visiting Angels 

Eastside & North Seattle's 

email list! 

2015-03-02 09:13:54 Toni tsnyder16@yahoo.com Female 56 Lynnwood 

I have a car and can 

drive to visit my clients 

I have an Android 

phone 

Within 1 

month 

I am not certified with either but interested in getting myself 

certified. 

2015-02-28 02:45:19 shamis shugriabdullhi56@gmail.com Male 24 Renton 

I have a car and can 

drive to visit my clients 

I have a Windows 

Phone 

Immediat

ely 

I am not certified with either but interested in getting myself 

certified. 

2015-02-27 17:45:16 Ronald roa@drizzle.com Male 65 Seattle 

I have a car and can 

drive to visit my clients 

I have an Android 

phone 

Within 3 

months 

I am not certified with either but interested in getting myself 

certified. 

Add me to Visiting Angels 

Eastside & North Seattle's 

email list! 

2015-02-27 16:45:02 

Enerio F 

Montesclaros rio_montesclaros@yahoo.com Male 52 Seattle 

I have a car and can 

drive to visit my clients I have an iPhone 

Within 1 

month I am certified with (A) only 

Add me to Visiting Angels 

Eastside & North Seattle's 

email list! 

2015-02-27 16:22:35 Gary koppkid@hotmail.com Male 63 Seattle 

I have a car and can 

drive to visit my clients 

I have an Android 

phone 

Within 1 

month 

I am not certified with either but interested in getting myself 

certified. 

Add me to Visiting Angels 

Eastside & North Seattle's 

email list! 

FanZappy 
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Traffic Drivers 

FanZappy 
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Google Pay-Per-Click Advertising:  

Sample Ad Copies, Keywords 
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Google PPC Ad Performance 
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Facebook Click-to-Web Ad Copies 
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Sample social 

engagement 

by community 

manager 



Facebook Click-to-Web Ad Performance 
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Summary 

• A marketing campaign with a focused and measureable goal. 

• Utilize online channels where prospects are: search, social media 

• Engage with prospects via effective advertising, content marketing, 1-on-1 
social community engagement 

• Drive prospects to a mobile-responsive and engaging landing page for 
acquisition 

• Centered around the ROI measure: cost per lead (CPL) 

• Campaign management cycle: design, implement, execute, optimize. 
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Facebook Boosted Posts 
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What Client Says About This Campaign 

This is awesome. There 

is momentum building!  
           Makaylaa Powers 
           Owner, Visiting Angels, Serving Eastside & North Seattle 
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Contact 

Lee Wang, Ph.D 

Founder & CEO 

FanZappy, Inc. 

leew@fanzappy.com 

425.516.8487 

 

Notes: 

 

__________________________________________ 

 

__________________________________________ 

 

__________________________________________ 

 

__________________________________________ 

 

__________________________________________ 
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